
TOP TIPS ON HOW TO UTILISE 
GOOGLE MY BUSINESS POSTS



One of the most important ways to boost your business’ digital 

marketing strategy is to use Google My Business posts. It’s an 

effective way to announce upcoming events, showcase new 

products and services, promote special offers, and share other 

relevant information with your audience. Enhance your online 

presence and drive more traffic to your site with Google My 

Business posts.

Now, that you know of the importance  these posts can play, 

it’s time to dig deeper into what they are, why you should use 

them, and tips for optimising them. You’ll also receive a step-

by-step guide on how to make a post. You’ll learn about all 

this and more so you can employ these posts to get your 

business noticed.



What Is Google My Business?

Google My Business is a free, user-friendly tool that enables businesses to manage their online appearance when shown in 

the  Google search results. These results look different on mobile and desktop. On mobile, they are the top result before 

organic ones. On desktop, they are to the right of organic and paid posts.

The content of a Google My Business display is known as the “knowledge card” and contains information such as business 

name, business type, address, hours of operation, phone number, website link, reviews, images, and more. Users can learn 

much about a business just from seeing these results.

When you have an optimised Google My Business page, Google learns more about your business, and the more Google knows, 

the more types of searches your listing may appear  for. So, before you begin to use posts, you’ll want to ensure that your 

business information and description is completed.

https://www.google.com/business/


What Are Google My 

Business Posts?

Google introduced the ability to make posts for your Google My Business 

page in 2017. They are a free way to show that your brand is active online 

and can improve your online footprint. When a person searches on 

Google for a business like yours, there are likely lots of results. Your 

business can stand out from the rest with interesting, engaging posts.

These posts can also help your SEO efforts  by  creating  more quality links 

to your website, and the search engine will take notice. You could see a 

significant jump in your rank for certain specific search  terms. With this 

boost, you could experience more shares of your content, which means 

more backlinks. Backlinks are key to improving your organic rank.



Benefits of Using Google My Business Posts

Beyond SEO, there are many more benefits to using Google My Business posts. Since they are free, there’s no reason not to give them 

a try and integrate them into your digital marketing strategy. Let’s look closer at these benefits.

Authenticity Try New Ideas

Every brand wants to come across as genuine. That’s what consumers expect 
these days. They don’t want a commercial for your brand. They want 

solutions to their problems. When a user searches online and sees your 
posts, they may immediately be impressed with how authentic your brand 

appears. This will be, for most, the first impression of your brand, so anything 
you can do to be likeable is encouraged.

Google My Business posts are a great testing platform. Your posts only show up for 
seven days, so they are ephemeral just like an Instagram story. This gives you great 

freedom to test out a promotion with different wording to see what attracts the 
most clicks. 

One Click Quick and Easy

One great thing about Google My Business posts is that a user needs to only 
click once to learn more about a product, service, or promotion. They don’t 
have to navigate through your site trying to find the information they seek. 
This creates an incredible user experience and makes it easy for anyone to 

find out more about  your brand.

A Google My Business post can be made quickly and easily. There aren’t endless 
steps that are overly complex. Creating your first post only takes a few minutes. 

Next up, we'll take you step-by-step through the process of making your first post. 
You'll find it's very similar to a social media post.



HOW TO CREATE GOOGLE MY BUSINESS POSTS

You’ll first need to be logged into Google My Business. Or, 
just search for your business name and location on Google. 
This brings up the local listing to edit, where you’ll have the 

option to create a new post.

Click on “Create Post” to get started. Then you’ll need to 
choose the type of post to create. Google offers several 

options:
What's New

Offer
Product

Select the one that matches your goals.

You’ll next be prompted to upload an image. Choose an 
image that is complementary to the message and has some 

branded elements.

After loading the image, you’ll be able to enter your text. 
You can enter between 100 and 300 words, so that is a 

considerable amount of copy. Your copy is probably the 
most important aspect of your post. Try to keep it concise 
and true to your brand’s voice. This may mean it should be 

conversational and relaxed or more professional.



HOW TO CREATE GOOGLE MY BUSINESS POSTS

Depending on the type of post you’ve chosen, you may be 
able to add more details. For example, if using the “Offer” 

post, you can add a button with a link. The button has 
several options:

Book
Order Online

Learn More
Sign Up

Get Offer

If you have this opportunity, you want to make sure your 
link is specific to your offer. Much of the time, it’s a good 

idea to create a landing page for the offer. The landing 
page acts as a c o n v e r s i o n  f u n n e l  that is focused on the 

offer and provides a form where the customer can get 
the offer, purchase  or sign up.

Next, you’ll hit publish, and your post will appear when 
someone searches for your business and location.



Getting the Most Out of Google My Business Posts
Now that you know how to make a post, it’s time to optimise them so that they create the value you expect. While they are 
free, it does require time and resources to make the posts, so you definitely want a return on the activity. Here are some tips 
and tricks to making the most of your posts.

Track click activity with UTM codes. Google posts don’t actually integrate with Google Analytics, so it’s often hard to 
understand if they are working or not. The Google My Business dashboard does offer some insights, but you can get more by 
creating a custom URL for your call to action button. This will help you dig deeper into the data.

Don’t stuff keywords into your message. Make it more inviting and focused on the user.

Make sure your image is 750 x 750 for the best appearance.

Ensure your first sentence isn’t cut off, which is usually the first 100 characters.

Use more than one post at a time. The newest one will display first with the rest in a carousel. Google will allow up to 10 posts in a carousel, 

but only the first two are seen on the search results.

Create images that are centre-weighted, so they display properly. Otherwise, the image may be cropped in an unnatural way.

https://support.google.com/analytics/answer/1033867?hl=en
https://support.google.com/analytics/answer/1033867?hl=en
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Now you’re ready to start posting. Remember to be genuine, concise, and relevant to your 
audience. The best posts offer a solution to the searcher. With so many options and being 
able to test out boosts with no cost, Google My Business posts should be a vital part of 
your digital marketing tactics.

Learn more about how AMIRE can be your optimal digital  marketing partner.

https://www.amire.com.au/contact/
https://www.amire.com.au/



